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Preface 

Welcome to "Navigating the Future with AI, Sustainability, and 

Leadership". In an era of rapid technological advancements and 

increasing global challenges, the role of leadership has never been 

more crucial. This edited volume aims to explore the dynamic 

relationship between artificial intelligence (AI), sustainability, and 

leadership, offering readers a comprehensive understanding of how 

these three domains intersect to shape the future of organizations. 

As we continue to witness unprecedented changes in business 

environments, driven by technological innovation and the pressing 

need for sustainable practices, the responsibilities of leadership have 

expanded beyond traditional paradigms. AI technologies now play a 

pivotal role in optimizing business operations, enhancing decision-

making, and driving innovation. However, with this power comes a 

new set of challenges—ensuring that technological growth aligns with 

ethical responsibility, social equity, and environmental sustainability. 

This book aims to provide a well-rounded perspective on how leaders 

can leverage these technologies while upholding core values of 

sustainability and ethics. 

The chapters in this volume are crafted by experts in their respective 

fields, bringing a wealth of knowledge and practical insights that are 

rooted in research, case studies, and real-world applications. These 

contributions reflect the multifaceted nature of the modern business 

landscape, where leadership is no longer confined to traditional 

decision-making processes but is increasingly intertwined with 

technological advancements and sustainability concerns. 

This book is designed to serve as a guide for readers—whether 

students, academics, or industry professionals—who are looking to 

deepen their understanding of how AI, sustainability, and leadership 

intersect to shape the future of business. Each chapter provides 

theoretical frameworks, practical strategies, and examples that can be 

applied across diverse industries, equipping readers with the tools 

necessary to thrive in the future business environment. 
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The contributors to this volume have demonstrated a shared 

commitment to advancing the fields of AI, leadership, and 

sustainability. Through their expertise, we hope to inspire a new 

generation of leaders who are capable of guiding organizations 

towards a future where innovation and sustainability go hand in hand. 

We would like to extend our heartfelt gratitude to all the contributors 

whose thoughtful work has shaped this book. Their dedication to 

advancing knowledge and solving real-world problems is evident in 

each chapter. We are also thankful to the editorial team and reviewers 

for their meticulous efforts in ensuring the quality and coherence of 

the content. 

We hope this book will serve as a valuable resource for those 

navigating the complexities of business leadership in an increasingly 

technologically advanced and sustainability-conscious world. May it 

inspire meaningful conversations, foster innovative thinking, and 

contribute to shaping the future of organizations worldwide. 
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numerous prestigious national and international 

academic conferences. He has also served as an 

editor for academic volumes within the domains of 
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A passionate advocate of innovation and Intellectual 

Property Rights (IPR), Dr. Singh has been granted 

and published several design patents and copyrights 

by the Government of India, bridging the gap 

between industry practices and academic research. 

His areas of expertise include wellness tourism, 
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work was recognized when he was honoured as the 

Best NCC Cadet of Delhi Directorate, alongside his 

service in Delhi Civil Defence. 

Through his academic excellence, research 

innovation, and social responsibility, Dr. Singh 

continues to shape the future of business 

management education, inspiring students, scholars, 

and professionals alike. He is actively engaged in 

guiding PhD research scholars and postgraduate 

students on research and innovation projects, further 

contributing to the advancement of academic 

knowledge. 
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"Navigating the Future with AI, Sustainability, and Leadership" provides a comprehensive 

exploration of the critical intersection between artificial intelligence, sustainable business practices, and 

leadership. This edited volume, compiled and curated by Dr. Ankit Raj Singh and Mr. Kamal 

Krishna, assembles contributions from leading scholars and practitioners who offer invaluable insights 

into how organizations can integrate technological advancements with responsible leadership to drive 

long-term success. 

This book seeks to address the growing complexity faced by businesses in today’s rapidly evolving 

environment. It presents a thoughtful examination of how artificial intelligence can be utilized to 

optimize operations, support innovation, and enhance decision-making processes, all while ensuring that 

sustainability remains at the core of organizational strategy. Through leadership that is both visionary 

and ethically grounded, organizations can successfully navigate the future, balancing innovation with 

environmental and social responsibility. 

The chapters within this volume are grounded in rigorous academic research and provide practical 

frameworks for understanding the implications of these domains. Each contribution offers both 

theoretical perspectives and practical guidance, making this book an essential resource for scholars, 

students, and professionals alike. By examining best practices, global trends, and case studies, this book 

serves as a critical guide for understanding the role of leadership in shaping the future of business in the 

age of AI and sustainability. 
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